
(Private Practice in the 
South West of England)

Showing innovation 
and freshness in 

your practice

What’s a branding 
booklet?

A manual for your business

A company brand book is a document 
that communicates the personality and 
principles of a business, while highlighting 
their core values. 

It provides consistency across various 
marketing channels and gives staff a 
common vocabulary to refer to when 
talking about the company. A Brand Book 
will also establish a style guide which 
ensures that the look, feel, and tone 
of your marketing materials is 
always cohesive.

A brand book should be created as early 
as possible in your business. What you 
want to create are building blocks for your 
brand that will help guide all of your later 
decisions and allow you to move faster as 
you progress. 

How do I look 
consistent? 

If you have a growing business or looking to build 
a brand from scratch, it's important to find ways 
to stand out in your industry. One way of doing 
this is by creating a brand book.

A brand book is an excellent way to showcase 
the culture and values of your company. It also 
provides potential clients with insight into who 
you are and what makes your company different 
from other companies out there. We'll work 
closely with you to develop your brand book 
from scratch or simply give your current one a 
makeover so that it speaks volumes about who 
you are as a company.

Will it help me to stand out 
from the competition?

When shall I 
create one?

Fonts

Colour Palette

Tone of voice

Style

Example we 
have created
including; colours,
typography and 
sizing of logo
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Our logo is a strong reflection of our brand values and vision. 

On this page is displayed the main version of the logo on vertical 

orientation (1) and on horizontal orientation (2). On the next page 

is displayed the logo on different colour backgrounds Grey (3) and 

Navy (4) and some dimensional rules. 

The protection and consistent application of the logo is key to 

maintaining trust and confidence with all audiences and achieving 

brand recognition within the market.
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BRAND VARIATIONS & RULES
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MINIMUM SIZE LOGO

To ensure legibility and clarity 

at all times our logo has a 

minimum size of 22 mm in 

width for print application. 

For digital application the 

minimum size is 63 pixels 

wide at 72 dpi.

EXCLUSION ZONE

Our logo has an exclusion 

zone that surrounds it that 

helps maintain its readability 

and clarity. We have used the 

circle as a measure for this 

zone. No graphic elements, text 

or image should encroach into 

this space. This exclusion zone 

applies to all logo variations.

22mm / 63px
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The primary brand colours are Navy, Gold and White. The secondary 

colour palette includes Light Grey and Dark Grey. The graph shows the 

ratio for the colour usage in any application.

The fonts used for the Shine Dental & Facial brand are Scope One for 

the logo and Futura for the tag line. Use Scope One font for titles and 

Futura for body text, when possible.

COLOUR PALETTE & TYPOGRAPHY
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35%

#B6B6B6

RGB 182-182-182

CMYK 00-00-00-38

DARK GREY

#082E47

RGB 09-46-71

CMYK 100-74-41-50

NAVY

#FFFFFF

RGB 255-255-255

CMYK 00-00-00-00

WHITE

#AD8810

RGB 174-136-16

CMYK 27-39-100-17

GOLD

#DDDDDD

RGB 222-222-222

CMYK 00-00-00-18

LIGHT GREY

abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRS
TUWXYZ 0123456789
!@£$%^&*(?)

abcdefghijklmnopqrstuwxyz

ABCDEFGHIJKLMNOPQRS

TUWXYZ 0123456789

!@£$%^&*(?)

abcdefghijklmnopqrstuwxyz

ABCDEFGHIJKLMNOPQRS

TUWXYZ 0123456789

!@£$%^&*(?)

FUTURA

SCOPE ONE

abcdefghijklmnopqrstuwxyz

ABCDEFGHIJKLMNOPQRS

TUWXYZ 0123456789

!@£$%^&*(?)


